
The

Trap

Legacy

What “good enough” is costing 
you and how to get out



The Legacy Trap

You've got all the tools,


but none of the answers.

Your data lives in five different places — 
and getting it together takes a week

You're optimizing campaigns, 
not consumer relationships

By the time a segment is ready, 
the moment has passed

You can't prove marketing's impact on 
revenue without a custom report
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The elephant in the room

Your budget and time 
are being wasted.


Everyone knows. 
Nobody says it out loud.

12hrs lost per employee, per week1

Data trapped in disconnected systems

Source: Forrester Consulting1, Gartner CMO Spend Survey2 , Gartner3  

23.8% of marketing budgets go to tech2

Teams use 1/3 of what they pay for

$12.9M average annual cost of bad data3

Fragmented stacks are the #1
cause
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The shift

Leading brands 
approach marketing


differently The teams winning right now stopped 

building campaigns around a calendar. They 
stopped managing five tools to do one job.




Instead, they built their entire marketing 
approach around a single question: 



What is the consumer signaling right now?


This is Intent-Driven Marketing, and it’s 
exactly what Acoustic Connect is built for.
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Acoustic Connect

The only platform that enables
you to 
see intent and act on it
instantly

MarTech Breakthrough Awards

Best Overall Marketing Automation
Platform, 2025

Built from more than two decades of experience 
with the
world's most respected brands, Acoustic 
Connect unifies
behavioral intelligence, AI, and 
omnichannel execution in one
intuitive platform,

so your team can act the moment
consumer intent 
forms — without needing IT on speed dial.

MarTech Breakthrough Awards

Marketing Automation Innovation,
2024

SPARK Matrix

Leader in Multichannel Marketing Hubs, 2025
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Marketing data attribution

See the revenue behind your campaigns

You see engagement metrics, 
but never
revenue

You know exactly which 
efforts drove
every dollar

Ask me a questionAudience

Jacqueline Parisian
/ 6955382 

ESP - Email Campaign Results Manage contact

Overview Contact attributes Consent

Contact information Demographic information

jacqueline.parisian@gmail.com 38Email: Age:

+1 415 273 2823 May 18, 1999Phone: Birthday:

Dallas FemaleCity: Gender:

Audience / 6955382

In-market interest

Signal

Choose an option

Behavioral information

Coffee MakersMost recent category interest:

Breville® Barista Pro™ Most recent product interest:

54In-market interest:

CDP - Customer Data

Activity feed
Displays recent activity of up to 1,000 records from the last 30 days.

Jacqueline Parisian

Sheet - Mkt Leads
Start date

04/01/2025

End date

04/30/2025

54

Consent per channel

Email SMS WhatsApp

Subscribed Unverified Unsubscribed

Last purchase

Breville® Barista Pro™ 

Coffee Makers

$ 829.99

Apr 30, 2025, 8:39 AM
Session 09.

Apr 30, 2025, 8:39 AM

Confirmed order 5273.

Apr 30, 2025, 8:37 AM

Added products Breville® Barista Pro™, Breville Barista Express BES870XL, and 3 more to cart.

Apr 30, 2025, 8:33 AM

Interacted with Breville® Barista Pro™ with intent to add to cart.

Apr 30, 2025, 8:26 AM

Apr 30, 2025, 8:23 AM

In-market interest increased

Viewed products Breville® Barista Pro™.

Interacted with product MHW-3 Espresso Tamper without adding it to their cart.
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Last viewed products Apr 25, 2025, 7:14 AM
Opened email Fresh April Brews! Exclusive Coffee Deals Just for You.

In-market interest increased

Apr 24, 2025, 9:54 AM
Session <session number>.

In-market interest decreased

MHW-3 Espresso Tamper 9

Category: Tamper&distributors
Last viewed: 2 days ago
Stock: Low stock

$ 62.90

Ninja Drip Coffee Maker 12

Category: Coffee Makers
Last viewed: 2 days ago
Stock: In stock

$ 923.99

Apr 22, 2025, 9:07 AM
Session <session number>.

In-market interest increased

Apr 21, 2025, 9:04 AM
Clicked link https://www.coffeeshop.com/april-offers in the email Wake Up to April’s Best 
Coffee Deals.

In-market interest increased

Apr 19, 2025, 8:58 AM
Session <session number>.

In-market interest increased

Apr 16, 2025,, 8:50 AM
Interacted with video How We Make the Perfect Cup of Coffee – Behind the Scenes.

In-market interest increased

Apr 15, 2025, 2024, 9:07 AM
Session <session number>.

In-market interest increased

Apr 14, 2025, 9:07 AM
Session <session number>.

In-market interest increased



Omnichannel orchestration

Create the journey desired, not the one your stack demands

You plan one journey, and your tech 
stack turns it into five workflows You build the journey once 

and every channel is 
covered, automatically

Finder File Edit

Hero Email Final 
FINAL-2.png

Email Campaign.docx
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Cart abandonment campaign Draft

Scheduled send

Plan Configure

Segment

Recent cart abandonment

Contacts: 3,782 contacts

Last modified: Oct 28, 2025, 4:58 PM

Message

Abandoned cart reminder

Channels: Email, SMS, WhatsApp

Last modified: Oct 28, 2025, 4:58 PM

TimeDate

AM10:3011/26/2025

Repeat

100%

Scheduled send

Send cart reminder at 4:00 PM

Reminder
Send SMS

Evaluate signal

Check for email opened within 36 hours

Email opened Email not opened

(UTC-5:00) Eastern Time (US & Canada)

This is your local time zone.

Do not repeat
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Insight accessibility

Turn consumer signals into insights instead of more noise

Multiple MarTech tools lead to


disconnected data and unclear 

next steps

One platform eliminates the 
data
stitching and guesswork

Executive summary just now

Time Campaign nameCampaign type Channel

Last 3 months is any valueis any value is any channel

Audience Sends Sessions Orders RevenueMessage Engagement

s
2.65M 4.2M 247,292 2.8M 45,282 $63.22

EffectivenessSends by channel Audience change rate Sessions by channel

EmailEmail 2.1M

SMS
SMS 1.1M

WhatsApp
WhatsApp 0.6M

Social (ext)

Print (ext)

5% 7%0% 2% 10%

File Home Layout

File

1
2
3

Home Layout Whatsapp

Social Media

SMS

File Home Layout +252K

-123K 0 +375K

2.8M
visits

SMS

Email

Apps

SMS WhatAppEmail

Order conversion by source

Other

Average order value by source

120k

100k

08
50K

$ 3.5K

$ 3.25K

$ 3k

45K

40K

35,000
35K

30K

25K

Direct  

load

2,150

Paid  

traffic 

850

Social

3,270

Organic 

search

370

SMS

3,788

Email

45,282

Current 

total

C
on

ve
rs

io
ns

80k

60k

40k

A
verage order value

$ 2.75k

$ 2.50k

20k

0

W32 W33 W34 W35 W36 W37

Email SMS WhatsApp

W38 W39 W40

Social (ext) Print (ext)

W41

AOV

W42

$ 2.25K

$ 2K



Personalized engagement

Build consumer relationships, not just reach

Personalization that responds 
to what consumers are doing 

right now
Trigger

Cart abandonment

Personalization that's really just 
batch-and-blast in disguise

March 2026

Monday Tuesday Wednesday Thrusday Friday

The Caribbean is 
calling you

Especially your cart

Finish booking now

Member: Yes Remainder path
Email Offer

SMS Reminder

Social Media

Push Offer

Send email

Abandon follow-upFollow UpSend DM

Reminder
Follow Up

Email not opened Open email

Send message

h atsApp 
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Marketer autonomy

Own your marketing from idea to execution without a single ticket

IT dependency kills 
your speed to market

Your team launches

the campaign today

Behavioral attributes

Average 

order value

In-market 
interest

Lifetime 
items ordered

Lifetime 

order count

Has Cart abandonment

Frequency

time(s)3more than

Timeframe

30within the last days(s)

Product ID

Selectat least one of the following

Caribbean

IT guy - Slack Message

HeyHi 

I need some help. It’s urgent!

Need to send a campaign TODAY!

Reach by channel

Newsletters

Email

WhatsApp

SMS

Can you open a ticket?

...

Most recent 
category inter

est 

Most recent 
product inter

est 62K
contacts selected

Typical 

order value

Lifestage
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behavior Analytics and activation

See product intent and convert it before it fades

Insights expire before 
your team can act

Insights are actionable 
with one deck

Products Import Add product Button label

Product summary for 30 days
Categories Logical groups

Cart aban
donment 

rate

Tracked revenu
e

Tracked purcha
ses

Button label Button label

3,452 283,452 12,6711.3% 12.3% 4.6%

Create segment

Find products

Button label Button label

Button label Product vi
es
3,452

Button label

12.3%

Button label Button label Button label

Button labelCategoriesAudie

nce2.6M All 
produ

cts

405K

Sends

4.1M

Button label Skinc
are
Reve
nue $819,292

1.67K

Messa

ge 
Engag

eme

nts

Button label

Purcha
ses 226,291

247,981
Bath & 
body
Reve
nue $263,292

765

Purcha
ses 26,453

Reve
nue $187,462

Purcha
ses 86,382

Makeup 345

Reve
nue $102,827

Purcha
ses 8,524

Fragra
nce

145
Week

Reve
nue $386,827

Purcha
ses 12,242

Add Category

EXPORT
Button label

Whatsapp

Social Media

SMS
Ultra Gentle 

Cleanser

Gentle Clea

nser

Available

Skincare $18.99

224K 60% $38K 1.2K

34K 27K

Button label

Hydrating S

eru

Available

Skincare $32.99

180K 40% $12K 1.2K

34K 27K

Button label
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Engagement score trend Hair 567

Outstanding 100

Satisfactory 75

Neutral 50

Negative 25

Unsatisfactory 0

Body wash Available

$9.99Bath & bo
dy

224K 60% $38K

34K 27K

1.2K

Palette Available

Makeup $27.99

224K 60% $38K

34K 27K

2 3 4 5 ... 15

1.2K

Button labelItems per pagePage 120 Button labelTotal 135 items1



"Good enough" 
is a budget 
decision that 
costs revenue

See Acoustic Connect in action and discover 
what's
possible when your platform works as 
hard as you do.

Get a demo

https://go.acoustic.com/l/959062/2026-03-12/858t7
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